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Clients
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History
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Branding Film
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Branding Film
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Branding Film
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YouTube Original
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YouTube Original
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YouTube Original
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YouTube Original
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Key Visual
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IMC Campaign

Hyundai Card

Culture Project Campaign
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IMC Campaign
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IMC Campaign

Lotte Department Store
Make-up show

& zmoige

S |BHS O | RIIAE(H S H L7 SHE 2foH

MCN O |}\ H:lH% Q_Q_L ggg; H]'||O |1Q_|:H§ i}\qu_ll'E):l |§J§’EE @ @}\ |'I|_|6é-|> o) 1.00/2:27
U 0| 252 TIHO | P0B00HAI0 | 213 B A |ERICE Ko

[HIO |34 A 1St

oln ! At

HIHIC T EIO4RT: 11038

QLI IO S IO | B AIHS S0 HA

OD\U =l

=SH
(=

10F

P o) 0047227

INUS

CREATE THE STORY



IMC Campaign

Lotte Rent A Car DID Campaign
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Digital Marketing

Hyundai motor worldwide Facebook Marketing

MOMENT OF GLORY IS NEAR

Join Hyundai for the 2014 FIFA World Cup Brazil™.

AN
N 2
HYUNDAI

NEW THINKING. E ’
new possieiLiTies.  Hyundai Worldwide @

012 3,10 E - 0101215

A7t

New Thinking, New Possibilities. Official Facebook page of
Hyundai Motor *http://worldwide.hyundai.com/

*http: /! youtube.com/hyundaiworldwide

L =AY

« Acquire and engage users witl

- Inc

Goals

unlock “New Thinking, New Possil

ve Hyundai Facebook fans and their friends create

ness and buzz around new veh

s

elevancy and imy

vehicle launches by
books targeting capabilities.

using

Approach

Around the launch of new ve

were created that feat

across different ty

features of new vehicles or the brand positioning “New
Thiswas done consistently
kets

Forveloster: Fans sked to create videos themed

Expect the unexp or the launch. Fans voted to
select the best video which appeared inan ad on the
Facebook home page.

In the case of both campaigns:

ch Block on Facebook Home Pages in
r maximum reach and share of voice

+ Anoptimal mix of Premium and

ketplace
FacebookAds for four to six weeks during key
in-market launch period.

+ sponsored stories were often used to maximize social
reach and campaign impact.

« Research donein conjunction with recent Facebook cam

SE—

Results

« Hyundai Worldwide acquired over 15 million in 2011 Facel
fans through their on-going efforts.As a re undaic
reach 215 million people who are friends of their fans with their
brand messages.

- Across:

icle launch campaigns Sponsored stories delivered

almost 3 times the engagement rate of standard Ads

indicates that Hyunda fans inAfrica and the Middle East
more likely to currently own a Hyundaivs. non-fans

« Research also indicates that fans of the Hyundai brand in Africa

and the Middle East % more ikely to recommend

Hyundai vehicles to friends

he general population.

ol "'qii\

Hyundai, one of the fastest rising stars in the automobile
industry currently sits sth place in the global market.

facebook comvhyundaiworldwide

Facebook: Building Essential Connections
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Digital Marketing

Samsung Tomorrow Online Marketing

NEXT IS NOW

Galaxy S6 & Galaxy S6 edge
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Digital Marketing

Samsung Group SNS Marketing
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Digital Marketing

Samsung IT SNS Marketing
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Digital Marketing

Lotte Department Store SNS Marketing
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Digital Marketing

Lotteworld Tower SNS Marketing
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Digital Marketing

Kids Hyundai Digital Marketing
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Digital Marketing

Lotte Lentcar SNS Marketing
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Digital Marketing

Lotte Hotel & Resort Digital Marketing

LOTTE

HOTELS & RESORTS

LOTTE Hotels &
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Digital Marketing

Lotte Himart Digital Marketing
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Digital Marketing

Chungmongkoo Foundation Digital Marketing
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